Engagement campaigns

When KPIs are engagement, attention, in-view time or video %ﬂ% Starbucks 0
views.
Take a deep breath and a long sip with our rich White
Chocolate Mocha. =
Recommendations - =
° Format type

o  Video and carousel posts have the highest
engagement rates
Formats encourage user engagement with ad
itself
m  Video controls: start/pause/volume
m  Carousel: swipe between slides
e Socialicons
o  Keep social icons on, to encourage more
interactivity
e  Call-to-action button
o  Customize label and color to inspire audiences
e Measurement
o  Evaluate on ad engagement rates (versus - m A
destination page activity)
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Click to see an example
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https://www.socialdisplay.info/nova/?mv-preview&mvpi=80f7e611228e4f089102ad257891308f
https://demo.polar.me/preview/generic/index.html?mobile=1&mv-preview&mvpi=80f7e611228e4f089102ad257891308f

