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To inspire and nurture the human spirit —
one person, one cup and one neighborhood

Awareness campaigns

When KPIs are reach, impressions or viewability.
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Recommendations
e Formattype
o  Allformat types are great options (photo, video,
link, carousel)
o  Select creative that is visually appealing and
likely to stand out
Social icons
e  Keep social icons on, benefit from format familiarity
Call-to-action button
e  Customize label and color to inspire audiences

Measurement A‘

e  Add third-party brand safety and viewability { e
verification partners like MOAT, IAS, DoubleVerify U

Click to see an example
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https://www.socialdisplay.info/nova/?mv-preview=&mvpi=8e53e5564ad741738c76aa5499ef407f
https://demo.polar.me/preview/generic/index.html?mv-preview=&mvpi=8e53e5564ad741738c76aa5499ef407f&mobile=1

